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Conclusions of the study

® 56% of Poles have travelled abroad for at least a few days in
the last two years, and 43% went on a city break during this
period.

@ When deciding where to travel, Poles are primarily guided by
the opportunity to relax, followed by culture and art. The
aspect of exploring new places is also important.

® For Poles, the most important factors influencing their travel
decisions are the costs incurred, but also tourist attractions,
and in the cities visited, they are most often interested in
nature and parks, historical sites and museums, and food.

® Sources of information needed to organise a trip are, above
all, websites and recommendations from family and friends.

©® More than half of Poles would spend up to EUR 500 (up to
PLN 2,500) on a city break. Poles are divided when it comes
to the distance they would be able to travel for such a trip.

88% of Poles have at least heard the name of the city of
Riga. 12% of them - know a lot about the Latvian capital and
it is with Latvia that Riga is most often associated. 14% of
Poles have ever been to Riga and the vast majority of them
would like to return there, while 55% of Poles, would be
interested in visiting the city.

Poles often have no knowledge of what life is like in Riga: is it
expensive, is there a thriving nightlife or is it boring there.
They most often agree with general statements: that it is
close to Poland, that it is possible to get there by car and fly
there by plane, or that it is a historical city. 60% of Poles
agree that it is a culturally rich city.

People are discouraged from visiting the city by the cost
(which is not often known) and the issue of security
(especially related to the neighbbournood of Russia).

In general, Poles declare an interest in themed travel
packages - especially those related to history and
culture/art, as well as nature tours. This is more of a solution
for people who do not travel abroad, especially to cities.
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Attitudes of Poles
towards travelling
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Tourist trips abroad

In the last 2 years, have you travelled outside Poland for at least 2-3 days as a tourist?

© Slightly more than half of Poles (56%) have travelled
outside of Poland for tourism purposes for at least
2-3 days in the last 2 years. 36% have travelled
several times, while 20% have travelled once. No such
activity is declared by 44% of respondents.

® The youngest respondents aged 18-24 (49%), those
with higher education (46%) and respondents with
net income between PLN 7000 and 9000 (50%) and
PLN 4000 and 6999 (44%) travelled several times.

® Non-traveling is more frequently declared by
respondents aged 60+ (52%), those with vocational
education (54%), and respondents with a net income
between PLN 2,000 and 3,999.

N=1000
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Factors influencing the choice of tourist destination

What, to the greatest extent, guides you in choosing the destination of your tourist trips?

: . Mozliwosci lak ia sie | o
® When choosing a travel destination, SO vpocrynr. I N 36%
respondents are most often driven by the
opportunity to relax and unwind (36%). A fifth Mozliwogcig obcowania z Kulturg | T

of respondents (21%) are looking for exposure  nistorig, np. zwiedzaniem zabytkéw itp.
to culture and history, while 14% are driven by

proximity to nature and the opportunity to Bliskoscia natury [N 14%
experience something new.

® Exposure to culture and history is more often Mozliwosciq przezycia przygody, T R
important for those with higher education przezycia czegos nowego ’
(30%), residents of cities of 100-199 thousand
(32%) and those earning PLN 7000-9999 (33%). Doswiadczeniami kulinarnymi [l 3%

Being close to nature is more often driven by
men (18%), the oldest respondents (18%).

Experiencing adventure is more often Mozliwosciami biznesowymi [l 2%
important to those aged 25-34 (19%). Business

opportunities are more often driven by Festiwalami lub wydarzeniami .
respondents aged 18-24 (8%), those with higher organizowanymi w tym miejscu B 2%

education (4%) and rural residents (3%), while
the youngest respondents are more likely to

consider festivals or events (8%). Czymsinnym [l 2%

Nie wiem 8%

N=1000

opinia24



Destination selection - what influences?

Willingness to see new places -
trips are generally organised to places
where respondents have not yet been.
Respondents visited more cities
(European capitals). Few people return
twice to the same place: 'there are so
many places to see.

| look at where I've been and where |
haven't been, and | try to visit new places
rather than going back to places l've
already been.

Young

At the same time, some people
repeatedly visit their favourite cities (e.g.
Berlin, Warsaw). This usually happens if
they have friends there, some business
of their own.

I'm going to get hooked on Berlin,
because | also frequent that city, at
least a dozen times a year. As a result, |
like to cycle there, | like to spend time
there. | have my places, my restaurants,
so it's definitely a cool space.

Elders

Convenient location - it is good if
the city is close to Poland. This is
especially important for those travelling
by car.

And we really enjoy travelling by car. We
have a big van, so we actually pack all
nine of us in the van and go. And we also
choose so that it's not far away. Not
Portugal, not Spain, but something closer.

City break

Air travellers pay attention to getting
from the airport to the destination city -
good public transport links, preferably by
metro.

Good access from the airport. Barcelonag,
which has a metro, is a revelation. Madrid
has a train, so that's OK too. As well as a
good connection, what's important is the
price of the city ticket, whether it's
combined with getting to the airport, and
they're not day tickets, like in Madrid,
that Il validate at 6pm and by 11:59pm
it's already gone - but like we have in
Warsaw, for 24 hours.

Young

Events on site - concerts, exhibitions,
performances

| think it [festivals] is a great added
value, but you also have to verify what it
is and whether it has raised prices at a
given moment.

| am very cautious when it comes to
various events which happen in the big
cities, capitals and countries which |
happen to visit, because sometimes it's
an event which I'm cool to see, and
sometimes it's an event which doesn't
interest me at aill.

I've never actually, as | recall, rather
planned a trip in terms of a holiday, it's
just been something random and
certainly, on the plus side.

Young

© Eating out
© Monuments, architecture,

museums

° Nature

For me, the ideal city is as much as
possible, | agree with nice architecture,
with nature. It would be nice if this city
was green, in terms of some parks, or
access to some local forests. It would be
nice if there was also some kind of
viewpoint, on a hill.

Young
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Factors influencing the choice of tourist destination

What do you pay most attention to when choosing a tourist destination?

The cost of travel and accommodation (37%) is the
most frequently cited aspect of travel destination
choice. More than a quarter of respondents (28%)
mention tourist attractions, while 12% mention safety.
Weather conditions are highlighted by 9% of
respondents (9%) and information about the travel
destination by 7%.

Tourist attractions are more often paid attention to by
people with higher education (33%) and respondents
with a net income between PLN 7,000 and 9,000 (38%).

N=1000
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Destination selection - what influences?

Airfares - trips,  especially
citybreaks, are organised to cities
that can be reached by plane at a
good price at the time.

Air tickets for citybreak are rarely
bought well in advance. Well in
advance IS, accordin to
respondents, eg. 3 months in
advance.

| mainly look at flight prices, where
| can ﬂ\g at thée time, where |
havent been yet, and where |

would like to go, and then
somehow here | Try to combine
and search.

Young

There is also talk of cheaper train
tickets or bus connections, such
as Flixbus.

| also like to travel by train.
Sometimes they are to Berlin, or
once | just took a train to
Budapest with my daughter. And
the city break, that's it, The price. |
analyse Mondo, or other services
there, and there are such shots
for trains.

Elders

Weather conditions - travel
south where it is warmer and

the atmosphere is more
reloxed
Arrangements  with  travel

companions

These too are determined,
simply by whoever in our
group of friends, having just
happened to have some
cheap ticket, then writes to
the rest and we then decide
whether we are flying or not.
Sometimes it's a lottery, if you
ask me.

City break

Takin . advantage of
opportunities, eg. traveling to
where family or friends live

When it comes to these longer
trips, it usually looks like I'm just
visitihg someone - whether "it's
family™ | have spread out across
Europe or some friends who are
also abroad. Young

Someone says they have friends
or they need to drop something
off, that they are looking for &
travelling companion.

Old

Respondents also travel to places
that they have read about, that they
are curious about

It's like | said before, | read. There's a
book that inspires me to do that. |
recently came across this kind of
collection of reports about the
Netherlands and | just, | read the
book and said 'Okay, I'm going'.

Elders

Possibly connections to other cities
and the opportunity to visit more
places
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Tourist attractions of greatest interest

What type of attractions are you most interested in when you travel to another city? Choose up to three answers.

When traveling to another city, respondents are most
interested in nature and parks (56%) and historical sites and
museums (50%). Food and dining are important to 37% of
respondents, arts and culture to 21%, and festivals and events
to 19% of people. Just over a tenth of respondents are
interested in shops and shopping malls (11%) when travelling.

Nature and parks are more often of interest to residents of
cities of 100-199 thousand (66%), historical sites and museums
to men (56%), the oldest respondents (62%) and those aged 45-
59 (58%), those with higher education (59%), and respondents
with incomes between PLN 7,000 and 9,999 net (61%). Food and
dining is more important to respondents aged 18-24 (50%) and
25-34 (46%). The youngest respondents (30%), those with higher
education (26%), and those with incomes between PLN 7,000
and PLN 9,999 net (35%) are more interested in art and culture
on trips. Festivals and events are more often mentioned by
women (23%), respondents aged 18-24 (31%) and 25-34 (26%),
while shops and shopping malls are more readily mentioned by
those aged 18-24 (23%) and 25-34 (20%).

N=1000
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Key cultural aspects

To what extent are the listed cultural aspects important to you when you think about travelling to another city abroad? Rate on a scale of 1to 5, where
Tmeans 'not important at all' and 5 means ‘'most important..

Srednia

okanaucria 17 I e T+

ml - zupegnie nie@alUne =3 w4 5 - najwaUniejs:

Lokal ne fest.i
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Key cultural aspects

Respondents identify proximity to nature as the most important aspect of travelling abroad
(responses 4-5 71%). 60% of respondents point to history and heritage and local cuisine. A slightly
smaller proportion of respondents consider local traditions and customs as well as art and
architecture to be important, while local festivals and holidays are important to 39% of people.

Proximity to nature is more important for: women (answers 4-5, 76%), people aged 45-59 (80%) and
those with a secondary education (77%). History and heritage are more important to respondents
aged 45-59 (68%) and 60+ (68%), those with higher education (70%) and respondents with an income
between PLN 7,000 and 9,999 (70%), while local cuisine is more often driven by women (64%). Local
traditions and customs are more often important for respondents 45-59 years old (64%). Art and
architecture are considered important by the oldest respondents (65%), those with higher education
(70%) and respondents with incomes between PLN 7,000 and PLN 9,999 (71%), while local festivals and
holidays are valued by respondents aged 35-44 (47%) and those earning up to PLN 1999 (50%).
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Choosing a destination - what is of interest?

Architecture

For those researched, it is
important to visit the most
famous monuments, to see
buildings that are important to a
city.

Such, in my opinion, well-known
places that are worth seeing, that
are talked about - whether some
monuments or some UNESCO-
listed monuments, | always, for
sure, have to visit such points.

City break

Historical sites and museums

Museums that show the history of
a city are important, e.g. in Riga
the KGB Museum, as well as
monuments

Plus check out museums, or |
score always museums of war.
Like Riga has the KGB, some terror
museums and historical museums
in general, but not such strictly
paintings and the like. | like there
to be something interesting there.
| used to study a bit of history, so |
just like sightseeing.

Young

Food and gastronomy

For me, food is important on holiday
and | try to eat as locally as possible,
as little as possible in touristy
restaurants geared only towards
tourists

Young
Art and culture

| often check to see if there are any
outstanding works of art in a
particular city - if there's a Picasso,
for example, or a Paul Gauguin. We
check in which city there are which
works of art, and depending on
whether there is something we really
want to see, we check which
museum it is more worthwhile to visit,
because sometimes, especially in the
West, it is expensive, and if we want
to visit something, you actually have
to buy a city card for the whole
weekend and you can  Jo
everywhere, or you can choose
where the best works of art are, and
go there.

City break

Festivals and events

Local festivals and celebrations
are an added value of the trips
but are unlikely to be the main
purpose of them

A celebration of something, a
harvest festival. Independence
Day too, (..) but on the other hand,
like | said, on those lemons and |
was at the Wine Festival, once,
the Potato Festival. This weekend
| was at the Refrigerator Festival,
so it's so funny and such a cool
added value. Anyway, we don't
have that.

Young
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Sources of information used for travel planning

What sources of information do you most often use when planning a trip to another foreign city? Please indicate up to 3 answers

Respondents most often use travel or tourism websites to plan
their trips (50%). Recommendations from friends and family are
indicated slightly less frequently (39%), while 24% use a travel
agent. Less than a fifth of respondents use travel guides in
book form (19%) and social media discussion groups (18%). 16%
of respondents watch travel documentaries and 15% read
travel blogs and magazines. One in ten respondents (10%) seek
information from influencers on social media.

Websites are used more often by the oldest respondents
(56%), those with higher education (60%), guidelbooks are more
popular among respondents 60+ (26%) and those with higher
education (25%). Forums and discussion groups dre more
frequently used by respondents aged 35-44 (24%), residents of
cities up to 49,000, the oldest respondents (20%), travel blogs
and magazines are more frequently read by respondents aged
18-24 (25%), while influencers are more likely to be used by
women (12%), people aged 18-24 (22%) and 25-34 (18%), and
people with no income (21%).

N=1000
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How trips are organized - sources of information

Independently -  respondents
generally did not wuse travel
agencies or bought stays at the
seaside there

Through the internet - air or bus
tickets, booking accommodation,
buying entrance tickets, all are
done online beforehand.

The internet is also the main
source of knowledge about what
to visit and what to do on the site
- they mainly used Google Maps,
Trip Advisor

Some supplement the information
from the internet by using
guidebooks, or by reading books
beforehand.

Respondents also mentioned that
they use sightseeing plans for a
particular city, available on travel
blogs.

Travel blogs and magazines

Travel blogs - and often, if you
write there or 3 - 4 days you go,
it's nice to have everything laid
out, we don't have to waste our
own time thinking about what to
see, where, how and so on - just
so logistically, it's nicely thought
out often on such blogs.

City break
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Attitudes of Poles
towards city breaks
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City breaks

Have you ever gone on a so-called city break in the last 2 years, i.e. a few days trip to another city outside Poland?

More than three quarters (76%) of respondents have NIE
gone on a city break in the last 2 years. Almost half of 250/
respondents (47%) have travelled several times, while °
29% have travelled only once. The answer 'no’ was
given by 25% of people.

TAK
76%

= Tak, kilka razy Tak, raz = Nie

N=564
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Potential costs of city breaks

What costs per person would you be able to incur for a city break (a few days trip to a foreign city)?

Almost a third of respondents (32%) would be able to
spend between €200 and €500 on a city break. A slightly
smaller proportion of respondents (27%) would be
prepared to spend up to €200 on a trip, while 17% would be
able to set aside between €500 and €800. Between €800
and €71,000 would be spent by 6% of respondents, while 1%
would spend more than €71,000.

A maximum of 200 euros would be spent more often by
respondents with vocational education (35%), and those
with incomes of up to PLN 1999 (48%) and PLN 2000-3999
(35%). Between 200 and 500 euros would be spent more
willingly by respondents with higher education (38%) and
those earning between PLN 4,000 and 6,999 (38%), while
between 500 and 800 euros would be spent by
respondents with higher education (24%) and those with a
net budget of PLN 7,000-99 (27%). Respondents aged 18-24
(15%) and those with an income between PLN 7,000 and
9,999 (15%) are more likely to be prepared to spend
between €800 and €1,000, as well as more than €1,000
(18-24 - 6%, PLN 7,000 and 9,999 - 4%).

N=1000
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How are the trips organised?

Budget

Typically £1,000-2,000 per person
for a weekend, but a lot depends
on the location (London is more
expensive, for example), the age
of the respondents (older people
can usuadlly spend more) and the
family situation (a large family has
to limit costs per person).

Regardless of status, however,
when it came to city breaks, all
respondents were characterised
by a sensible and not wasteful
approach to budgeting. They
mainly talked about spending
more in the context of longer
trips.

Young - budgeted and planned
holidays

| have more or less in my head the
date | want to go and then |
search. | mainly look at flight
prices, where | can go, at the time,
where | haven't been yet but
where I'd like to go, and then
somehow here | try to combine
and look.

Young

City break

Depending on income possibilities
- and number of family members:

Large family - greater expense,
but also more frugal approach to
travel, e.g. grocery shopping in
Poland.
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Potential travel time for a city break trip

How many hours are you able to spend getting to your travel destination, considering a city break (a trip of several days to another city abroad)?

The largest proportion of respondents would be
prepared to spend between 3 and 5 hours (28%) to get
to their travel destination. A quarter of respondents
(25%) would be prepared to spend between 5 and 8
hours travelling, while 20% would be prepared to spend
more than 8 hours. 12% of respondents would be willing
to spend a maximum of 3 hours commuting.

The maximum 3 hours could be spent by: those aged
35-44 (18%) and those with an income of £2,000-3,999
(16%). Between 5 and 8 hours are likely to be spent
travelling: those with higher education (31%), residents
of cities of 200-499 thousand (37%), while more than 8
hours are likely to be spent travelling mainly by the
youngest respondents (32%),

N=1000
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Typowy city break

Abroad

Respondents were most likely to
go abroad for a city break.

Polish cities are also visited, often
on the occasion of, for example,
concerts or other events, but
many respondents say they have
already visited all major Polish
cities and are looking for new
places to visit.

| would say that | have, but in fact
| have already visited all Polish

cities, even severdl times.
Although recently, last year, when
| was still in the Silesian

agglomeration, or when | visited, it
was always in passing, so | went
with a friend for a city break.

Young

By plane

The aeroplane is the favourite
means of transport of people
going on a city break because of
its speed and favourable price.

Young people in particular fly to
city breaks by plane (cars are
probably less common). If there is
a promotion, air travel is cheaper.

Travel by car is more favourable
for families.

Self-organised

City break trips are self-
organised. Respondents said that
the organisation is very simple:

plane ticket bought online

accommodation
Booking (or Airbnb)

organised by

Information about attractions
found on Google (+ travel blogs,
Trip Advisor)

Intensive sightseeing

During a city break, participants
try to wvisit as many local
attractions as possible.

'm the one who checks the
typical top 10 - 15, or how many
attractions there are. | verify
whether | actually like it.

Some people 'wander' around the
city. Most plan beforehand what
they are going to do.

Few people make time for events
and so-cdalled chillout, although, in
addition to attractions, the
presence of places to relax
(parks, for example, are valued) is
an added advantage of the city.
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Image of Riga
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Knowledge of the city of Riga

Have you ever heard about Riga city?

88% of respondents have heard of Riga. 12% say they
know a lot about the city, 62% know little and 14% have
only heard the name. 12% of Poles have never heard of
the Latvian capital.

The oldest respondents (16%), those with higher
education (18%), residents of cities of 100-199,000 (21%)
and those with an income between 7,000 and 9,999
zlotys (23%) are more likely to know a lot about Riga.
Respondents 60+ (72%), those with higher education
(74%), and respondents with an income of PLN 4,000 to
6,999 (70%) were more likely to have heard of the city,
but have little knowledge, while respondents 18-24
(25%) and 25-34 (23%), those with primary education
(20%) and vocational education (21%) and those with an
income of up to PLN 1999 had only heard of the name.
Among respondents unfamiliar with Riga, women
dominate (16%), those aged 25-34 (24%), respondents
z/vith)primory education (26%) and vocational education
21%).

N=1000

23

BT ak,

Tak,

a l

wi el e

e

sgyszage mNiam

wi emsdak ymalmé eSice wi el e

tyl ko nazwn

opinia24



Associations with Riga

What are the first three words that come to mind when you think of Riga?

ni e
N=884
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Associations with Riga

The word most frequently associated with Riga is Latvia (42%). 26% of respondents pointed to the
capital, 24% to monuments and 21% to the Baltic Sea or the sea. "City" came to mind for 14% of
respondents, nice views for 12% of people, while 10% of Poles indicated history or tradition, and
culture or art. The lowest percentage of respondents (1%) declare that they associate words such as
warm, Lithuania, far, cheap, low prices, neighbours, Slavs, Balts with Riga.

In the qualitative study, associations were more focused around local tourist attractions:

Blackfriars, balm of Riga, house of cats, space, depopulation, architecture, sand on the beach, bread
dessert, market, national pride, food (pickling, etc.), modernity (library), patriotism, Old Town, sea.
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Opinions about Riga

Do you agree with the following statements:
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Opinions about Riga

Of all the statements, respondents most agree that Riga can be reached from Poland by car (73%). A
slightly smaller proportion of respondents agree that Riga is, for the most part, a historic and old city
(69%), while just over two-thirds (67%) of people agree with the statement that Riga can be reached
by plane. Just over half of respondents (52%) are of the opinion that Riga is a safe city. A majority of
people disagree with the statement that Riga is a city far from Poland (58%). 55% disagree that Riga
Is boring, 54% disagree that Riga is a small city, 48% disagree with the statement about lack of
access to the sea and 45% disagree that there are bad weather conditions. A third of people (33%)
deny that Riga is expensive.

Men (80%), people over 60 years of age (84%) and respondents with tertiary education (89%) are
more likely to agree that it is possible to get to Riga from Poland by car. Respondents from the same
groups are also more likely to be of the opinion that Riga is, for the most part, a historical and old city
(men - 73%, persons over 60 years of age - 79%, respondents with tertiary education - 76%). Men
(72%), respondents over 60 years of age (73%), as well as those with tertiary education (79%), are
more likely than others to believe that Riga can be reached by plane. Respondents from the
youngest group of respondents 18-24 years old (35%) and respondents with primary education (34%)
were more likely to agree that Riga is a city far from Poland. Men (55%), respondents over 60 years of
age (62%) and those with tertiary education (62%) were more likely to disagree with the statement
that Riga is landlocked. Respondents aged 25-34 (23%) are more likely to believe that Riga is
expensive.
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Travelling around Riga

Have you ever been to Riga?

TAK

The majority of respondents (87%) have never been to
Riga. A total of 14% of respondents had ever visited
Riga, of which 4% had done so in the last 2 years and
10% had done so earlier than the last 2 years.

Those aged 18-24 (10%) and those aged 25-34 (8%)
were more likely to have visited Riga in the last 2 years. NIE
Respondents aged 18-24 were more likely to have
visited Riga earlier than in the last 2 years (19%). 87%

=Tak, w ciNgu ostatnich 2 1| a
Tak, wczeSniej niU ciNgu os
= Nie
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Willingness to travel to Riga again

Would you like to visit Riga again?

The maqjority of respondents who have ever visited
Riga would like to do so again (83%). 17% of Poles who
have been to Riga would not want to go there again.
Those aged 25-34 were more likely to respond in this
way (36%).

N=T18
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Returning to Riga?

I would say that it is rich, whereas
after these 3 - 4 days, | had the
feeling that redlly, | wouldn't need to
be there any longer, and | also don't
have such thoughts that | absolutely
have to go back there.

Young

| don't rule out going back at some
point, but it wouldn't be my first
destination, just probably, just on a
similar basis. If there was a cheap
ticket there, a nice hotel to
recommend, to maybe I'd go back,
but we'll see. For now, I'm not planning
onit.

Young

If | had to go that way on purpose,
just to Riga, then | would go to Tallinn,
change in Riga and spend half a day
there, then by all means, but yes, to
go on purpose, then no.

Young

Would you guys like to go back to
Riga, again?

Yes, because | experienced so much
there that 'Jesus Mary'.

| absolutely did, because it wasn't
enough. It was just, it was just so, |
was intrigued by the city, and for
sure, | will want to explore and spend
more days there.

Elders
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Opinions about Riga

How do you rate the following aspects of Riga? Rate on a scale of 1to 5, where 5 means very good and 1 means very bad.

ml - bardzo T2 e u3 n4 m 5 - bardzo dobrze

GoScinnoSi (UOyczli

N=883

; opinia24



Opinions about Riga

60% of respondents (answers 4 and 5) rate Riga well in terms of cultural richness, 51% in terms of
hospitality, 45% in terms of safety and accessibility, and 36% of respondents rate Riga well in terms
of affordability.

Riga's cultural richness is more often rated well by those aged over 60 (responses 4 and 5 - 69%) and
respondents with a university education (66%). Riga's accessibility is more often rated badly (answers
1 and 2) by respondents aged 18-24 (14%) and 25-34 (12%), as well as by those with basic vocational
education (9%). Those aged 18-24 (11%) are more likely to rate Riga's hospitality poorly than other
respondents.
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Why Riga?

Cultural richness

For the size, overall, of Latvia as a
country, for the sheer size of the
city, it is very rich, because we
have and access to the seq, we
have and a nice park. We have
some codrse monuments, a
remnant of the Russians, but this,
let's not hide, largely does its
atmosphere, because | like this
aspect of brutalism, but the old
town itself, the tenements are
very nice. It's redlly, it's very nice to
walk around there and bounce
around, to each side, because
basically, | sometimes take a
picture of it and check on Google
what it is and Google says it's a
tenement from this and that. Such
a pretty heavily historic Old Town.

So it's rich, it's certainly very worth
seeing, but it's not in some of my
top cities when it comes to this
cultural richness.

Young

Hospitality

Safety

| would rather say that they were
looking for a contact when they
heard that it was a foreigner, so |
would also rate this hospitality,
certainly, as positive, and | dlso
got the impression that they
relate well to Poles, and that they
have good associations with us.

Young

It seems to me that they are a bit
inside themselves, so modest. It's
hard to explain it like that, but
they are reluctant to talk, in my
opinion, they are so closed, simply,
within themselves. In my opinion,
you see a lot less people in the
evening, on the streets, than
somewhere in the cities of Europe.
This is my impression.

City Break

| felt fine, but at some late hour or
night, | would be a bit afraid, alone
there, to walk around. Some kind
of awareness, of this Russian part,
of this neighbourhood. Maybe
these are some stereotypes, but
still. Likewise, 4.5 / 5. It could also
be a stereotype. | don't know
what crime looks like there, on the
other side, but it's less pleasant
there. Generally speaking, let's
dlso say that there you can see
poverty and something like that,
such neighbourhoods, but it must
be dangerous, because these
people live with different
attitudes, and that - it breeds
pathology. This Sopot, Latvian, it is
super safe and there are none
there.

Elderly

Affordability

As much as possible the price is right. |
must admit that when | booked my
accommodation, | wondered for a
while whether Booking was giving me
a good rating, because it was much
too cheap for a 3-night stay in any of
the Young's cities.

On the other hand, when it comes to
food prices, especially in restaurants,
we always check for ourselves before
every trip the restaurants we want to
go to, so that we don't search there in
the dark, but find the ones we are
interested in. And we saw that there
was a bit of a problem there,
comparing it to the prices in Warsaw,
that it was a bit more expensive. And
actually, we went to such a more
budget option, which compared to the
prices in Warsaw, | think it was also a
bit more expensive.

Young
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Riga environmental friendliness assessment

Do you think that Riga is an enviromental-friednly city?

Just over half of those surveyed (54%) are of the
opinion that Riga is an environmentally friendly city,
with 10% of respondents believing that it is definitely
friendly and 44% indicating that it is rather friendly. 16%
of Poles believe that Riga is neither environmentally
friendly nor unfriendly. Just over a quarter of
respondents (29%) could not answer this question.

Respondents with tertiary education, more often than
others, are of the opinion that Riga is an
environmentally friendly city (60%).

N=883
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Environmentally friendly

Respondents tended not to pay
attention to the issue of
sustainability during their holiday
trips.

Public transport

Electric buses and good access
from the city to the sea were
perceived in the city. The only
thing that bothered is the
difficulty of buying a ticket.

| think | associate electric buses,
therefore, | guess the city already
had to pay attention to this there.
From what | also remember, there
were bike rentals, so | considered
not taking one and riding around
a bit. So that's what | remember.

Elders

Waste segregation

Respondents paid attention to
rubbish segregation, although not
in the centre, where public rubbish
bins are few and far between.

In some malls, segregation bins, in
general, rubbish bins in the city,
bins and the rest, but | have the
impression that on holiday | don't
pay attention to such things. |
know so much that | can take my
rubbish with me and put it in the
dumpster, and if it's not at hand,
that's it.

Young

Somehow, in that library, there
were bins, for separating rubbish,
in the sense, the rubbish bin was,
with a division for plastic and
paper

Elders

Urban greenery

Respondents enjoyed the park,
the river area in Riga and
appreciated that there are such
places in the city where one can
taoke a break from the city.
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Willingness to visit Riga in the future

Based on what you know, how interested are you in visiting Riga in the future?

Just over half of Poles (55%) are interested in visiting
Riga in the future. Less than a quarter of respondents
(24%) are neither interested nor not interested in
visiting Riga and 9% are not interested. 12% of
respondents could not answer this question.

Those with a tertiary education are more likely to be
interested in visiting Riga in the future (64%).

m Bardzo zainteresowany(a)
® Raczej zainteresowany(a)
Ani zainteresowany(a), ani niezainteresowany(a)
Raczej niezainteresowany(a)
mZupegnie niezainteresowany(a)
= Nie wiem
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Attractions influencing interest in travelling to Riga

Slightly more than half of Poles are attracted to a

city like Riga by historical sites and museums

(56%). For 43% of respondents, nature and parks Przyroda i parki [ 43%
are encouraging, for 40% food and gastronomy

and for 29% art and culture. To a lesser extent,

respondents are encouraged by festivals and Jedzenie i gastronomia [ NENRGNNII 40%
events (18%) and shops and shopping malls (10%).

Historical sites and museums are more likely to be_ s, ka i kultura (np. galerie, teatry) D 22
highlighted by men (64%), respondents over

( %) a )
and more y Festiwale i wydarzenia [N 18%
7 and are ) o
with o2 (2 4%)/° Sklepy, galerie handiowe [l 10%
Nie wiem 17%
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